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Abstract  

The purpose of this study is to analyze and explain the effect of business strategy on business 

performance and the influence of business strategy and environmental dynamics as a moderating variable 

on business performance. This study was conducted in the capital cities of Dili, Baucau and Maliana from 

13 districts in Timor Leste. The population in the study was 275 SMEs from three districts (Dili, Baucau 

and Maliana) in Timor Leste with saturated sampling, of which only 157 questionnaires were collected 

with a respondent rate of this study of 57.1%. Data analysis techniques using Generalized Structured 

Component Analysis (GSCA). Based on the results of the study, it shows that there is a positive influence 

of business strategy on business performance, meaning that the more appropriate a business strategy is, 

the higher the performance of small and medium enterprises, the influence of business strategy and 

government policies as moderating variables on business work shows a positive influence on 

environmental dynamics as a pseudo moderating variable. This means that the more precise the 

implementation of a business strategy that is in accordance with the environment, the stronger it will 

encourage business performance improvement. 

Keywords: Business Strategy; Environmental Dynamics; Business Performance 

 
Introduction 

The emergence of competition and rapid changes in the business environment both in technology, 

customer needs, and increasingly shorter product cycles are inevitable for SMEs in East Timor, let alone a 

newly established country. Every company is required to always understand and understand what is 

happening in the market, what consumers want, as well as how to anticipate various changes in the 

business environment. The ability to manage the business environment, both external and internal 

environments, makes the company able to compete with other companies. Therefore, companies are 

required to choose and establish the right strategy to face the competition.  

The industrial environment is much more important and more decisive to the rules of competition 

compared to the analysis of the general environment because the strength of the general environment in 

influencing competition is very relative in nature meaning that if there is a change in the general 
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environment, economic, social, political and legal factors, technology and demographics that are affected 

by the change are not just a company, melaing all companies in an industry.  

Environmental dynamism ( which consists of uncertainty of environment and intensity of 

competition) Morris and Schindehutte (2005) which focuses on the role of ethnicity in the formation of 

SME growth patterns in Hawaii, Anand and Ward (2004) and Kara, Spillan and DeShields (2003) 

emphasize environmental dynamics factors in influencing performance. While Glancey, Greig and 

Pettigrew (1998) and Neshamba (2003) brought up about the character of management in influencing 

performance. This research also wants to see the influence of elements of environmental dynamics and 

strategies as researched by Hashim, Wafa and Sulaiman (2001:11-14) on small and medium enterprises in 

Malaysia, and other studies such as Nurhayati (2004:181); Muryati (2004:72); Maupa (2004:219). The 

results of Nurhayati's research (2003) significant factors whose influence on strategy are internal factors 

while external factors are not significant to export-oriented small business strategies. Meanwhile, the 

results of Muryati's research (2004) showed that external factors had a significant positive effect on the 

intensity of competitive strategies. Internal factors have a significant negative effect on the intensity of 

competing strategies. The results of Maupa's research (2004) show that external environmental factors 

have proven to be insignificant influencing business strategy. From the results of previous research, 

researchers want to re-examine environmental dynamics on business strategies and on business 

performance in SMEs in East Timor.  

Muryati (2004) The internal environment consisting of 5 variables, namely: production, 

marketing, finance, human resources and company information systems have a significant negative effect 

on the intensity of competitive strategies. The results of Maupa's research (2004), skills that are individual 

characteristics of managers / owners have a direct, positive and significant influence on business strategy 

as well as on business growth.  

Taking into account the results of the RESEARCH of SMEs mentioned above, especially in 

SMEs in East Timor, it can be seen that the development of SMEs in East Timor can be said to still not 

show superior performance. The lack of an adaptation process to consumer demand makes SMEs 

unresponsive to market will. This instability makes SMEs undeveloped. The niches that SME products 

should be able to master are not successfully optimized. Production that is monotonous in types and 

variations makes consumers turn to imported products (especially from China and Indonesia) as a 

substitute for SME products. Research can be recognized for its benefits to the practical world if the 

problems raised are based on the gap in real conditions in the object of research with conditions that are 

considered ideal by science.  

Entrepreneurs themselves as the driving force of SMEs are often unable to catch the symptoms of 

changing consumer tastes. According to Glancey, Grey and Pettigrew (1998) the cause is, among others, 

the motivation of individuals to start a business (start-up conditions). Individual motivation which is only 

based on the factor of 'economic pressure' makes business actors not creative in their business and has the 

goal of obtaining profits only, but without having a goal for business development (growth). In other 

words, the environmental factors of the industry become neglected.  

Porter (in Pearce and Robinson. 1997) posits the mechanisms of the industrial environment in 

influencing enterprises. The concept is known as the forces that influence the competition of an industry. 

There are five scopes of strength in it, namely the power to compete that comes from suppliers; the threat 

of competition from new entrants and goods of substitution as well as strong bargaining power with 

buyers.   

When viewed from the growth, for small industries and household crafts, both the development of 

their business units, their workforce, investment value and production value for 2012 showed growth that 

was not optimal, where SMEs in East Timor had the same problems as the common problems faced by 

SMEs in other countries, namely not being able to show superior performance in filling / mastering 
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existing niche markets. The results of preliminary observations of several Districs in East Timor which 

have a central SME show that there are interesting things and need to be studied in SMEs in East Timor 

so that they can be more deceived.  

Based on the description above, the thing that must be considered is how to anticipate the 

weaknesses and obstacles faced by SMEs. The thing that is worth paying attention to is in facing the 

dynamics of the environment to choose and implement the right management and business strategy, so 

that an increase in the performance and competitive advantages of SMEs can be achieved. The strategic 

management paradigm that the industrial environment (environment) will affect business strategy and 

business strategy will affect business performance (performance) as discussed by strategic management 

theory (Pearce and Robinson, 2005) will not happen.   

Porter (1993) in his book Competitive Strategy, states that business actors in determining 

competitive strategies aim to connect companies with their environment, both industrial and macro 

environments. But the dynamics of the industrial environment are much more important and more 

determine the rules of competition compared to the analysis of the general environment, since the 

dynamics of the industrial environment (customers, suppliers, substitution goods, newcomers and 

competitors in one industry) have a direct effect on the company.  

The state of competition in an industry depends on the five main competitive forces, where the 

combination of the five forces can determine the potential final profit in an industry, namely the capital 

that has been invested in the long term. The five forces of competition are (1) the influx of newcomers; 

(2) the threat of substitute products; (3) the bargaining power of the buyer; (4) the bargaining power of 

suppliers; and (5) conventional competition among existing competitors.   

Customers; suppliers, replacement products as well as potential newcomers are all competitors to 

companies in the industry. Broader rivalry can be referred to as extended rivalry, an expanded rivalry. 

The notion of competitor is no longer simple in the conventional sense, but must be defined in the context 

of extended rivalry (Porter, 1993; Hutabarat, 2006; Nature, 2009).  

According to Hashim, Wafa and Sulaiman (2001) in Rahayu (2009: 30), the five forces outside 

the company that affect the company's performance as above are included in the dynamism variable, 

which identifies the uncertainty of the environment. Influences other than uncertainty, can be in the form 

of intensity competition which Hashim et al- (2001) refer to as variable hostility. The dimensions used to 

identify the intensity of competition are: (1) the intensity of competition (IP) in price (price competition); 

(2) IP in production quality (product competition); (3) IP technology competition); (4) IP in distribution 

(distribution competition); (5) IP in managing human resources (manpower competition); and (6) IP in 

raw material competition  

The dynamic environment has a more organic organizational structure in small enterprises. 

Organizational structure has a positive and significant correlation to performance in the environment 

dynamism_ But, on the contrary, it has a negative correlation in stable environments (Miles, Covin & 

Heeley, 2000). The company's ability to adapt to the environment is indispensable. Anand and Ward 

(2004) found that environmental dynamics and their mobility had a positive and significant effect on 

market share and sales growth. Pelham (1999) states there is a relatively weak direct and indirect 

influence of the competitive environment on performance (in Rahayu, 2009).  

The interrelationship of environmental dynamics and business strategies is very important in 

relation to improving performance. By Hashim, Wafa & Sulaiman (2001) have examined the influence of 

business strategies on performance moderated by environmental factors. The results of his research found 

that the effectiveness of the strategy can be seen by understanding and knowing the company's 

environment, so that business strategy must be in line with the organizational environment if you want 

good organizational performance. In his research, the environment includes environmental uncertainty 
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and the intensity of competition, and business strategy refers to Porter's three general strategies. His 

findings show that Porter's three generic strategies are not only relevant in large companies, but also at 

SME's in Malaysia. In addition, the relationship between business strategy and performance is moderated 

by the environment, meaning that the company implements a business strategy based on its environment.  

In order to improve the performance of SMEs, it is necessary to research how the prevalence of 

environmental dynamics as a moderation variable in improving the performance of SMEs in Timor Leste  

The research is also intended to answer all challenges and obstacles both now and in the future so 

that later it can make a very significant contribution to economic development in the country of East 

Timor.    

 

Literature Review 

Business Strategy  

According to Swamidass & Newell (1987) strategy is "the formulation of basic organizational 

missions, purposes, and objectives, polices and program strategies achieve them, and the methods needed 

to assure that strategies are implemented to achieve organizational end" while, Glueck & Jauch (1988) 

defines the strategy as an integrated, comprehensive and integrated plan that relates the strategic 

advantages of the company to the challenges of environmental change. In addition, Kotey & Harker 

(1998) defines strategy in the company as a form of game (games) in organizing planning to develop a 

business, maintain or supervise a market position, attract and please or satisfy customers, be able to 

compete successfully, carry out operations and generate success from the intended goals. On the other 

hand, Kotler (2003) defines strategy as a game plan to achieve what the business activity wants. Kolter 

(2003) states "if you have the same strategy that competitors have, then you don't have any strategy. If 

your strategy is different from others, but it is easy to imitate, then you have a weak strategy. If your 

strategies are uniquely different and difficult to replicate, then you have a strong and durable strategy 

"Three effective generic strategy approaches from Poter (1998), to counteract the strengths of the 

industry: (1) Overall cost leaders strategy (2) Differentiation strategy (3) Focus strategy (focus strategy)  

 Environment Business actors in determining business strategies aimed at relating the company 

and its environment, then the environmental analysis referred to here is an analysis of the industrial 

environment where it is competing (Michael E. Porter, Competitive strategy, 1990) Porter (1993) which 

has been developed by Hashim, Wafa and Sulaiman, (2001) to see the environmental dynamics of a 

company needs to pay attention to (1) Uncertainty of Environment (environmental uncertainty), seen 

from:  competitors, customers, suppliers, regulators and associations, and (2) Intensity of Competition 

(Level of Competition), which uses: price, quality, innovation, distribution, manpower, and raw materials. 

Zimmerer (1996: 98), analyzes new opportunities of the environment by calling it environmental 

observation, that is, the process by which all critical sectors of the environment that affect the new 

company are observed, evaluated and tested to determine the effect of changes occurring in that 

environment on the potential of the company. The purpose of this tethering process is to identify new 

opportunities or challenges created by environmental changes. Anderson, Cleveland and Schoder, (1989) 

explained that the success of SMEs after starting their activities, is greatly influenced by the conditions of 

their environment and environmental conditions themselves can be used as the basis of business strategy. 

Therefore, if the manager builds a strategy by actively looking for new solutions, as soon as possible to 

respond to environmental changes, it will produce a very appropriate strategy in decision making until 

new things arise that will be made into a business plan, Mintzberg (1990). Two aspects of environmental 

studies that can be developed based on studies, Daft, (2002) prove that one of the factors that needs to be 

observed is the pressure and environment on performance, thus, the environmental pressures can be 

understood through a critical review of the high level of competition, complexity and dynamics of the 

environment occurring in a competitive and constantly changing market.    
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Business Performance  

The company's performance can be seen from the level of sales, profit rate, return on capital, turn 

over rate and market share achieved (Jauch and Glueck, 1988). The constraints on the growth of SMEs 

stem from the weaknesses inherent in internal SMEs, namely: lack of knowledge and production 

technology, lack of knowledge in marketing, constraints in resource proficiency (human and financial) 

and weak knowledge and management capabilities (Tambungan, 2009). Sanchez & Marin (2005) 

measures the performance of small and medium-sized enterprises (SMEs's) by referring to three aspects, 

namely profitability, productivity, and market. The profitability aspect (profitability) selects business 

performance from the point of achieving financial targets as planned by the company. Financial 

objectives are generally emphasized on achieving income, profits, cash flow, return on capital employed, 

return on investment Return on investment) or economic value added. In the aspect of productivity is 

based on the achievements of the company in its business activities to meet the wants and needs of 

customers, as well as the productivity of its employees. Meanwhile, business performance in the market 

aspect (market) is in terms of product sales achievement, market position and market share.  

  

Research Method  

This research uses explanatory patterns (explanatory) is a study that intends to explain the 

position of the variables studied as well as the relationships and influences between variables. The 

research approach is quantitative research which is research that emphasizes more on testing theories 

through measuring the variavels of research in numbers and conducting data analysis with statistical 

procedures and aiming to test hypotheses. This study was conducted in the capital cities of Dili, Baucau 

and Maliana from 13 districs in East Timor. The sample determination technique used saturated samples, 

all members of the population were used as a sample of all SMEs in 3 Districs (Dili, Baucau and Maliana) 

as many as 275 SMEs out of this number only 157 questionnaires were successfully collected with a 

respondent rate from this study of 57.1%. Data Analysis Techniques using Generalized Structured 

Component Analysis (GSCA) which are 

 

Result  

The results of the study are seen in Table 4.1 below.  

Table 4.1 Research Hypothesis Testing Results and Moderation Variables 

No Relationship between Variables 
Path 

Coefficient 
CR p description 

1 Business Strategy 
SME 

Performance 
0.169 2.23* 

0.0272 
Accepted 

2 Environmental dynamics 
SME 

Performance 
-0.215 2.42* 0.0167 

Moderation 

pseudo 

 

Relationship Strategy 

Business * 

Environmental Dynamics 

SME 

Performance 0.217 2.11* 0.0365  

Description: ts=insignificant;  *= significant at α 5% 

 Table 4.1 shows that there is a positive relationship between Business Strategy and Business 

Performance while the relationship between Business Strategy and Environmental Dynamics as a variable 

of moderation is significant to Business Performance. It can be explained that the dynamics of the 

environment as a moderation variable.   
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The results of hypothesis testing can also be presented in the form of a graph in the form of a path 

diagram as shown in the following 4.1 picture.  

 

 

Figure 4.1 

Description: s= significant, ts=insignificant 

 

Discussion  

1. Business Strategy Affects Business Performance  

The test results prove that Business Strategy has a significant effect on Business Performance. 

This shows that the more appropriate it is to apply a business strategy, the higher the performance of 

small businesses.  

The results of the study strengthened the research conducted by Asmarani (2006) which found 

that business strategies had a positive effect on the performance of the Ikat Weaving Small and Medium 

Industry in Troso, Jepara. Where the better the business strategy carried out will improve the company's 

performance. The existence of a good business strategy can allow the company to easily achieve the 

organizational goals that have been set. This result is also in accordance with research conducted by Rue 

and Ibrahim (1998) and Shrader et al (1989) which states that small and medium-sized companies that 

formally have a business strategy produce above-average performance compared to companies that do not 

have a business strategy. In addition, Miller& Cardinal (1994) also concluded that business strategy has a 

positive influence on the company's performance.  

Related to the phenomenon that occurs, there are indicators used to measure business strategies 

showing good results, thus it can be said that SMEs in East Timor have a good ability to determine the 

right business strategy so as to improve business performance in these SMEs.  

2. Strategy Affects Business Performance Moderated by Environmental Dynamics.  

The test results proved that business strategy affects Business Performance which is moderated 

by environmental dynamics. This means that the more appropriate it is to implement a business strategy 

that is in accordance with environmental dynamics, the stronger it will be in encouraging the 

improvement of SME business performance. Shows that environmental dynamics play the role of a 

pseudo-moderation variable.  

SME 

Performance 

Business 

strategy 

-0.215(s) 

0.169(s) 

0,217(s) 

Environmenta

l Dynamics 

Business Strategy * 

Environmental 

Dynamics 
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The results of this study expand the research conducted by Pono (2009) which shows that 

environmental dynamics and business strategies have a significant influence on the performance of the 

Manufacturing Industry in South Sulawesi. Where the faster the changing needs of consumers, 

technology, macroeconomics and suppliers, the higher the performance the company achieves. The 

findings also show that consumer change has a more dominant role in company performance. This shows 

that if consumers like the company's products more, it will increase sales which ultimately improves the 

company's performance.   

Badri et al., (1999) suggest that the environment can have an effect on performance when there is 

an application of different operating strategies in response to environmental stimuli. The competitive 

strategy also shows a significant influence on performance. Where if the manager is able to plan a 

competitive strategy well or emphasize his attention to the competitive strategy then the performance of 

the industry can be improved. If the company wants to improve performance, then managers make efforts 

to improve competitive strategies including competitive pricing strategies, differentiation, and focus 

strategies.   

The results of this study show that the business strategy chosen by the majority of SMEs in East 

Timor is a differentiation strategy. This means that these SMEs have the ability to set the right strategy in 

making quality products, producing products that have more benefits than similar products on the market, 

formulating varied products, and providing exceptional service to their customers. The environmental 

dynamics that are often experienced by SMEs in the 3 Distric Timor Leste are the intensity of 

competition. It shows that these SMEs experience a lot of environmental dynamics in the form of product 

competition, promotional competition, price competition, competition for distribution channels, and 

competition for raw materials. Thus, it can be said that SMEs in East Timor have the ability to set the 

right business strategy that is in accordance with the dynamics of the environment faced so that it can 

encourage the increasing performance of small and medium enterprises in East Timor.   

This research expands the research of Hashim, Wafa and Sulaiman "Testing Environment as The 

Moderator Between Business Strategy Performance Relationship: A Study of Malaysian SME'S"which 

examines the environment as a moderator of the relationship between business strategy and performance 

of 100 SMEs in the manufacturing sector in Malaysia, Sample taken 100 SMEs (small and mediumsize 

enterprises) in the manufacturing sector in Malaysia using ANOVA (Analysis of Variance) analysis 

techniques for hypotheses  first and for the second hypothesis using multiple regression analysis with 

interaction forms The findings from this study suggest that Porter's three generic strategies are not only 

relevant in large companies but also SME's. In addition the relationship between business strategy and 

SME's performance is moderated by the environment. These findings require companies to implement 

business strategies based on the  

  

Suggestion  

Advice for subsequent researchers  

1. Further research suggested could take different locations in the territory of the Republica 

Democratica State of East Timor so that data will be obtained that is describes the overall 

condition of SMEs in the region.   

2. Further research suggests that it be possible to take samples on another type of business because 

there are still many SMEs that are developing.  

3. Further research is suggested to proceed to the concept of environmental dynamics on different 

situations.  
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Advice for practitioners  

1. It is recommended for practitioners to be able to establish good cooperation with SMEs spread 

across the territory of the Republica Democratica East Timor so that they can participate in 

helping the development of SMEs.   

2. So that Small and Medium Enterprises can escape from dependence on other parties so that  it is 

easier to manage a business, then small and medium enterprises need to be addressed   with 

management's ability to set the right business strategy in accordance with the  environmental 

dynamics. For this reason, it is necessary to have coaching to provide provisions that are  enough 

to the SME actors. 

 

References 

Alma, Buchan, 2004, Kewirausahaan, Alfabeto, Edisl Revisi, Bandung. 

Anand G., and Ward P.T., 2004, Fit, Flexibility and Performance Manufacturing: Coping with Dynamic 

Environment, Production and Information Management, Vol. 13, no. 4, pp369-385. 

Anderson, J.C, Cleveland,G, Schroeder, R.G. 1989. Operation Strategy: a literature review, Journal of 

Operations Management, 40 (Jan): 40,45. 

Asmarani, Dinda Estetika. 2006. Analisis Pengaruh Perencanaan Strategi terhadap Kinerja 

Perusahaan dalam Upaya Menciptakan Keunggulan Bersaing (Studi Empirik pada Industri Kecil 

Menengah Tenun Ikat di Troso, Jepara). Tesis, Semarang: Universitas Diponegoro. 

Beal, Reginal M, 2000, Competing Effectively: Environmental Scanning Competitive Strategy and 

Organizational Performance the Small Manufacturing Firms, Journal of Small Business 

Management, Vol. 22. pp. 27-45. 

Brown, and Davidsson, 1998, Entrepreneurial Orientation Versus Entrepreneurial Management: Relating 

Miller/Covin & Slevin’s Conceptualization to Stevenson’s, International Business School, ppl-17. 

Bursch J.G., 1986, Entrepreneurship, Creativity and Organization: Text, Cases and Reading, Prentice 

Hall, London. 

Byars, Lloyd L., 1992, Concepts of Strategic Management: Formulation and Implementation, 3nd 

Edition, HarperCollins Publishers Inc, New York. 

Cantillon R., 1755, Essai Sur la nature de la Commerce en General (Edited by H. Higgins- 193 1), 

Mcmillan, London. 

Casson M, 1982, The Entrepenuer an Economic Theory, Martin Robinson, Oxford. 

Covin J G and Slovin D.P, 1989, Strategic Management of Small Firms in Hostile and Benign 

Environment, Strategic Management Journal Jan/Feb, 10,1. 

Daft, R. L.2002. Organization Theory and Design, 5th ed. West Publishing Company, st. Paul, MN. 

Drucker, F. Peter. 1994, Inovation and Entrepreneurship: Pratical and Principles. Pnerjemahan Rusdi 

Naib. Jakarta: Gelora Aksara Pratama. 

Ekelund Jr. R.B., and Hebert R.F., 1990, A History of Economic Theory and Method. 3nd  ed., McGraw-

Hill International, New York. 



International Journal of Multicultural and Multireligious Understanding (IJMMU) Vol. 10, No. 1, January 2023 

 

The Effect of Business Strategy on Business Performance Moderated by Environmental Dynamics 
(Study on SMEs in Timor Leste) 

360 

 

Ferdrick, Berfstrom., 2000, Capital Subsidies and the Performance of Firm. Small Business Economics, 

Vol. 14. pp. 234-245. 

Ferdinand, A, 2005 Structural Equation Modelling dalam Penelitian Manajemen, Semarang, Badan 

Penerbit Universitas Diponegoro. 

Glancey K., Greig M., and Pettigrew M., 1998, Entrepreneurial Dynamics in Small Business Service 

Firms, International Journal of Entrepreneurial Behaviour and Research, Vol. 4, No.3. 

Hashim M K, Wafa S A and Sulaiman, 2001, Testing Environment as Mediator between Business 

Strategy – Performance Relationship: A Study of Malaysian SMEs, 46th ICSB World Conference – 

jan 17-20 2001 Taipei, Taiwan. 

Hazeltine J.E, and Falk C.F, 1999, Entrepreneurship and Small Business Management Concepts and The 

Undergraduate Bussiness Curriculum. What Content Should be Taught to Whom, and Where?, 

http://www.USASBE.org/knowledge.  

Helms, M.M., Dibrell, C., and Wright, P., 1997, Competitive Strategies and Business Performance: 

evidence from the Adhesives and Sealants Industry, Management Decision, 35/9, pp 689-703. 

Hirsch R.D., 1986, Entrepreruership, Entrepreneurship & Venture Capital -the Foundation of 

Economic Reinesance, Lexington Books, Massachusetts. 

Hisrich R D, Peters M.P., Shepherd D.A., 2005 Entrepreneurship 6th ed. McGraw-Hill Boston. 

Inkles, Alex, David H. Smith. 1974. Becoming Modern: Individual Change in Six Developing 

Countries. Harvad USA: Paperback. 

Jauch L.R, and Glueck W.F, 1988, Business Policy and Strategic Management, McGraw Hill, New 

York. 

Kara A., Spillan J.E., and DeShields O.W Jr, 2005, The Effect of a Market Orientation on Business 

Performance: a Study of Small-Sized Service Retailers Using MARKOR Scale, Journal of Small 

Business Management, Vol. 43, no. 2, pp105-118. 

oratko, D. F and Hodgetts R.M. 2004 Entrepreneurship theory, Process.        

        and Practice 6 ed., South-Westem, Mason, Ohio. 

Kotey, Bernice and Michael Harker, 1998, A Framework for Examinig. 

Strategy and Strategy-Types in Small Fiems, Journal of Management. 

Kotler P., 2003, Manajemen Pemasaran, Edisi Millenium, Jilid 1, Jakarta, PT. Prenhallindo. 

Kotler P., and Koller, K,L., 2006, Marketing Management, 12th ed. Pearson Prantice-Hall. 

Kumar K, Subramanian R, and Yaeger C., 1997, Pure versus Hybrid Performance Implications of Poter's 

Generic Strategies, Health Care Management Review Fall 1997pp47-60. 

Kuratko D.F, and Hodgetts R.M, 2004, Entrepreneurship Theory, Process and Practice, 6th ed., South-

Western, Mason, Ohio. 

Lambing Peggy, Charles R. Kuehl. 2000 Entrepreneurship New Jersey Prentice Hall, Inc. 

http://www.usasbe.org/knowledge


International Journal of Multicultural and Multireligious Understanding (IJMMU) Vol. 10, No. 1, January 2023 

 

The Effect of Business Strategy on Business Performance Moderated by Environmental Dynamics 
(Study on SMEs in Timor Leste) 

361 

 

Latif, Daviz A, 2007, Model for Teaching the Management Skills Component of Managerial 

Effectiveness to Pharmacy Student, Riview, p. 377. 

Littunen, Hannu, 2000, Entreprenuership and Characteristics of the Entrepreneurship Personality 

International Journal of Entrepreneurial Behavior and Research, Vol. 6. No. 6, 2000, pp. 295309. 

Lukiastuti, Fitri. 2012. Pengaruh Orientasi Wirausaha dan Kapabilitas Jejaring Usaha terhadap 

Peningkatan Kinerja UKM dengan Komitmen Perilaku sebagai Variabel Interviening (Studi Empiris 

pada Sentra UKM Batik di Sragen, Jawa Tengah). Jurnal Organisasi dan Manajemen, Volume 8, 

Nomor 2, 155-175. 

Lee D Y and Tsang E W K, 2001, The Effect of Entrepreneurial Personality, Background and Network 

Activities on Venture Growth, Journal of Management Studies 38-4 pp 583-602. 

Lipsey R.G., Steiner P.O., Purvis D.D., and Courant P.N., 1990, Economics, 9th ed., Harper & Raw Pub. 

Singapore. 

Lumpkin G.T. and Dess G.G. 1996, Clarifying the Entrepreneurial Orientation Construct and Linking it to 

Performance, Academy of Management Review, Vol 21 No.1 135-172. 

Longenesker, Justin G:Moore, Carlos W, and Petty, J. William. 2003. Small Business Management An 

Enterpreneurial Empriese. South-Westem Thomson Learning. 

Marbun B.N.,1996, Manajemen Perusahaan Kecil, Jakarta, Putaka Binaan Pressindo. 

Maupa H, 2004, Faktor-Faktor Penentu Pertumbuhan Usaha Kecil di Sulawesi Selatan, Disertasi tidak 

dipublikasikan, PPSUNHAS, Makassar. 

McCarthy B., 2003, The Impact of The Entrepreneur Personality on The Strategy Format and Planning 

Process in SME's, Journal of Management, ppl54-172 . 

Meredith G.G., Nelson R.E., and Neck P.A., 1982, The Practice of Entrepreneurship, ILO, Geneva. 

Miles M.P., Covin J.G., and Heeley M.B., 2003, The Relationship between Environmental Diynamis and 

Small Firm Structure, Strategy, and Performance, Journal of Marketing Theory and Practice, 

Spring, pp63- 74. 

Miles, R. E. and Snow, C.C. 1988. Organizational strategy, structure, and process. New York:McGraw-

Hill. 

Masakowski, Elaine, 1993, A Resources-Based Perspective on The Dynamic Strategy-Performance 

Realtionship: An Empirical Examination of The Focus abd Differentiation Strategies in 

Entrepreneurial Firms, Journal of Management.  Vol. 19, No.4 Winter.pp. 819-839. 

Miller,C.C, Cardinal,L.B. (1994). “Strategic Planning and Firm Performance: A Synthesis of More Than 

Decades of Research. “Academy of Management Journal”Vol 37 No 6: pp.1649-1665. 

Mintzberg, H. 1990. Managing for growth. New York: Wiley. 

Morris M., and Schindehutte M., 2005, Entrepreneurial Values and the Ethnic Enterprise: An 

Examination of the Six Culture, Journal of Small Business Management, Vol. 43, no. 4, pp-153-

479. 

Muryati, 2004, Intensitas Strategi Bersaing dan Kinerja Ekspor pada Industri Kecil Produk Kerajinan 

Kayu di Propinsi Jawa Timur, Disertasi tidak dipublikasikan, PPSUB, Malang. 



International Journal of Multicultural and Multireligious Understanding (IJMMU) Vol. 10, No. 1, January 2023 

 

The Effect of Business Strategy on Business Performance Moderated by Environmental Dynamics 
(Study on SMEs in Timor Leste) 

362 

 

Nelson R.E., 1986, Country Studies: Entrepreneurship and Self-Employment Training, ADB-ILO, 

Manila. 

Neshamba, F. 2003. Growth and Transformation among Small Business in Kenya I-19. 

Nuthal P.L. 2001: Managerial-a review of its basis and potential improvement using psychological 

concepts, Agriculture Economics, Vol. 24, pp247- 262. 

Nurhayati 2004, Analisis Faktor-faktor yang mempengaruhi Kinerja dan Keunggulan Bersaing Usaha 

Kecil yang berorientasi Expor di jawa Timur, Disertasi yang tidak diterbitkan, PPSUB, Malang. 

Olson D.E, 2000, The Role of Entrepreneurial Personality Characteristic on Entry Decisions in a 

Simulated Market, USASBE/SBIDA,pp1-13 . 

Patel V.G., 1987, Developing Indegenous Entreprenuership the Gujarat Model. Small Enterprise 

Development Policies and Programs (Ed. by R A. Neck), ILO, Geneva. 

Parnell, John, 2006, Strategic Management Theory and Practice, Atomic Dog Publishing, USA. 

Pearce II J.A., and Robinson Jr. R.B., 2007, Strategic Management Formulation, Implementation, and 

Control, 10th ed. McGraw-Hill, Boston. 

Pearce II J.A., and Robinson Jr. R.B., Richard B, 1989, Management, 10th ed. McGraw-Hill, Singapore. 

Pelham, 1999, Influence of Environment, Strategy, and Market Orientation on Performance in Small 

Manufacturing Firms, Journal of Business Research, Vol. 45, pp33-46. 

Porter M., 1993, Competitive Strategy, Collier Macmillan, New York. 

Pono, Maat. 2009. Pengaruh Dinamika Lingkungan, Strategi Bersaing dan Strategi Operasi terhadap 

Kinerja Perusahaan (Studi pada Industri Manufaktur di Sulawesi Selatan). Jurnal Aplikasi 

Manajemen, Volume 7, Nomor 4. 

Rasiah, Raja, 2002, Government Business Coordination and Small Entreprise Performance in the 

Machine Tools Sector in Malaysia, small Business Economics, pp. 177-195. 

Rue,L.W, Ibrahim,N.A. 1998. “The Ralationship between Planning Sophistication and Performance in 

Small Businesses” Journal of Small Business Managment” October 998, pp.24-32. 

Rangkuti, Freddy. 2002. Measuring Customer Satisfaction. Cetakan Pertama. Penerbit PT. Gramedia 

Pustaka Utama. Jakarta. 

Riyanti B P D, 2003, Kewirausahaan dari Sudut Pandang Psikologi Kepribadian, Grasindo, Jakarta. 

Robbinson, S.P and Coulter, M. 2005, Management, 8th ed. International Edition. 

Sanches, Antonio Aragon and Marin, Gregorio-Sanchez, 2005, Strategic Orientation, Management 

Characteristics, and Performance: A Study of Spanish SME’s, Journal of Small Business 

Management, Vol. 43, No. 3, pp.287-306. 

Sangen Mariyati 2005 Pengaruh Orientasi Kewirausahaan, Orientasi Pasar, dan Budaya Etnis Cina, 

Bugis, Jawa dan Sanjay terhadap Kinerfa Usaha Kecil – Studi pads Industri Pengolahan Pangan 

di Kalimantan Selatan, Disertasi Ilmu Ekonomi Kekhususan Manajemen – tidak dipublikasikan, 

PPSUB, Malang. 



International Journal of Multicultural and Multireligious Understanding (IJMMU) Vol. 10, No. 1, January 2023 

 

The Effect of Business Strategy on Business Performance Moderated by Environmental Dynamics 
(Study on SMEs in Timor Leste) 

363 

 

Scarborough N.M., and Zimmerer T.W, Effective Small Business Management, Mcmillan, New York. 

Shane S, 2002, The Foundation of Entrepreneurship (Volume I and II) Edward Elgar Pub. Coy., 

Chettelham, UK. 

Shane, 2002. The Foundations of Entrepreneur, Volume 1-11, Massochusetts: Edwar Elgar Publishing 

Limithed. 

Schumpeter J.A., 1934, The Theory of Economic Development, Harvard Univ. Press New York. 

Singarimbun, Masri dan Sofian Effendi (Editor) 1989. Metode Penelitian Survai. Jakarta: LP3E3. 

Sirat A H, 2002, Pengaruh Kemampuan Produksi, Kemampuan Pemasaran, Karakteristik Bisnis, 

Produktivitas, dan Modal kerja terhadap Kinerja Keuangan Industri Kecil manufactur di Propinsi 

Jawa Timur, Disertasi tidak diterbitkan, PPSUA, Surabaya. 

Solimun, 2013. Penguatkan Metodologi Penelitian: Generalized Structured Component Analysis (GSCA). 

Program Studi Statistika Fakultas MIPA.  Universitas Brawijaya. 

Steinhoif D, and Burgas J.F., Small Business Management Fundamental, McGraw-Hill, New York. 

Steward Jr W H, Carland J C, Carland J.W, Watson W E and Sweo R, 2003, Entrepreneurial Dispositions 

and Goal Orientations: A Comparative Exploration of United States and Russian Entrepreneurs, 

Journal of Small Business Management 41 -1 pp. 27-46. 

Stuart, E Toby., 2000, Interorganizational Alliances and the Performance of Firm: A Study of Growth and 

Innovation Rates in a High-Technology Industry Graduate School of the Business University of 

Chicago 1101 East 58th Street, Chicagol, IL 60637. 

Suci, Rahayu Puji. 2009. Peningkatan Kinerja Melalui Orientasi Kewirausahaan, Kemampuan 

Manajemen, dan Strategi Bisnis (Studi pada Industri Kecil Menengah Bordir di Jawa Timur). 

Disertasi, Pascasarjana, Univertas Brawijaya. 

Sukardi, Imam Santoro, 1991, Interverisi Terencana Faktor-faktor Lingkungan Terhadap 

Pembentukan Sifat-sifat Entrepreneur (Enrrepreneur Traits) Disertasi, Pascasarjana, Universitas 

Indonesia. 

Sullivan, Daniel Monroe, 2002, Local Government as Risk Takers and Risk Reducers: An Examination of 

Business Subsidies and Subsidy Controls, Economic Development Quarterly, Vol. 16 no. 2 115-126. 

Suryana, 2003, Kewirausahaan Pedoman Praktis, Kiat dan Proses Menuju Sukses, Salemba Empat, 

Edisi Revisi. 

Suwarsono, Muhammad. 2008. Manajemen strategi, Edisi 4, Penerbit Sekolah Tinggi Ilmu Ekonomi 

YKPN Jogyakart. 

Shrader,C.B, Mulford,C.L, Blackburn,V.L 1989. “Strategic and Operational Planning Uncertainty, and 

Performance in Small Firms “Journal of Small Business Management” October 1989, pp.45-60. 

Swamidass. P.M., and Newell, W.T., 1987, Manufacturing Strategy Environment Uncertainty and 

Performance: A Path Analytic Model, Management cience  Vol.33, No.4, pp.509-525. 

Tambunan, Tulus, 2009, Export-Oriented Small and Medium Industry Clusters in Indonesia, Journal of 

Enterprising Communities, Vol.3, No.1, pp.25-58. 



International Journal of Multicultural and Multireligious Understanding (IJMMU) Vol. 10, No. 1, January 2023 

 

The Effect of Business Strategy on Business Performance Moderated by Environmental Dynamics 
(Study on SMEs in Timor Leste) 

364 

 

Tenenhaus, M. V. E. Vinzia, Y. Chatelin, C. Lauro, 2005, PLS Path Modeling, Computational Statistics 

& Data Analisis 48, pp. 159-2015. 

Thompson Jr. A.A., Gamble, J.E., dan Strikland 111, A.J., 2006, Strategy, Winning In The 

Marketplece:Core Concepts, Analytical Tools, Cases, 2nd Edition, McGraw-Hill/Irwin, New York. 

Thompson Jr. A.A., And Strickland III A.J, 1995, Strategic Management Concepts and Cases 8th, Irwin, 

Chicago. 

Thurik R and Wennekers. S. 2004 Entrepreneurship, small Business and economi growth, Jurnal of Small 

Business and Enterprise Development Volume 11. Number 1, pp. 140-149. 

Umar, Husein, 2003, Metode Riset Bisnis, PT. Gramedia Pusataka Utama, Jakarta. 

Vitale R, Giglierano J, and Miles M, 2003, Entrepreneurial Orientation, Market Orientation, and 

Performance in Estableshed and Startup Firms, http://www.uic.edu/cba//ies/2003papers. 

Whellen, Thomas L., and Hunger J. Davis, 1995, Strategic Management and Business Policy, Fifth 

Edition, Addition-Wesley Publishing Company. 

Wiklund, 1999, The Sustainability of the Entrepreneurial Orientation-Performance Relationship, 

Entrepreneurship Theory and Practice, Baylor University. 

Zaheer, A dan George, V.P., 2004, Reach Out or Reach Withim? Performance Implications of Alliances 

and Location in Biotechnology, Managerial and Descision Economics Manage. Decis. Econ. 25:437-

452. 

Zimmerer, Thomas W., 2005, Essential of Entrepreneurship and Small Business Management, 4th 

Edition, Pearson Education, Inc., Upper Saddle River, New Jersey. 

 

 
 

 

 

 

 

 

 

 

 

 

 

Copyrights 

 

Copyright for this article is retained by the author(s), with first publication rights granted to the journal. 

 

This is an open-access article distributed under the terms and conditions of the Creative Commons 

Attribution license (http://creativecommons.org/licenses/by/4.0/). 

http://www.uic.edu/cba/ies/2003papers

