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Abstract  

Many communities spread across cities in Indonesia. The K-pop cover dance community is one 

of them. This becomes a medium where young K-Pop dance cover enthusiasts gather to learn dance 

choreography performed by South Korean idols. To play roles on stage, a K-pop dance cover member 

must have a good self-presentation to support his/her performance. The self-presentation does not occur 

as it is but is influenced by various factors. In this study, we will discuss the influential factors to self-

presentation, including body image, popularity, and self-esteem. We will also see how big the impact is. 

We involved 300 K-pop dance cover members in Indonesia to be research respondents. They were willing 

to fill out a research questionnaire that had been prepared in advance. After collecting data from 300 

respondents, we conducted a correlation and influence analysis. The result indicates a unidirectional 

(positive) relationship between self-presentation and body image, popularity and self-esteem variables. 

The results of the influence test show that the self-esteem variable serves as a mediator which mediates 

body image and popularity with the self-presentation variable. With self-esteem as a mediator variable, 

the influence given to self-presentation becomes greater. Further research needs to examine the tips or 

efforts that K-pop dance cover members do to maintain and improve their self-esteem. 

Keywords: Self-presentation; Body Image; Popularity; Self-Esteem; Dance Cover 

 

Introduction 

Especially in Indonesia, many media lately broadcast products from South Korea, becoming one 

of the top exporting countries, especially in the entertainment industry (Kemala, 2019). Many people like 

South Korean entertainment, especially the songs sung by Korean idols who always present energetic, 

complex, and creative choreography (Shin & Kim, 2013; Asmoro, 2015). This is what attracts young 

people in Indonesia to learn it and initiate the K-Pop dance cover communities which until now we can 

find them almost all over Indonesia (Fella & Sair, 2020). 

K-Pop dance cover is a community that accommodates young K-Pop dance cover enthusiasts to 

gather and learn the choreography of K-Pop idols (Jaana, 2017). K-Pop dance cover was first popular in 

Indonesia through the boyband Super Junior (Suju) with their song "Sorry-Sorry" around 2009, and since 
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then, young people in Indonesia started to like K-pop dance covers and dig up information on other South 

Korean girlbands and boybands (Hermawan, 2016). In covering their idol group, each dance cover 

member has their respective roles according to each member of the idol group (Khiun, 2013). 

 

 

 

 

 

 

 

Picture 1. Dance cover BTS “Idol” by Trickster 

Source: Invasion, 2018 

 

 

 

 

 

 

Picture 2. Dance cover F(x) “Red Light” by NSSD F 

Source: NSSD Crew, 2018 

In Figures 1 and 2, we can see that in performing their roles on stage, dance cover members will 

prepare many things, including physical performance, personal appearance (costumes, hairstyles, make-

up, accessories, etc.), and body gestures (lipsync and freestyle). They set their appearance and attitude to 

follow the role of each member they cover. This behaviour is not without purpose. By doing this, they 

expect positive impressions from others in their job as cover dance dancers (Kenzy & Sugandi, 2018). 

Such actions or behaviours can be defined as self-presentation.  

According to Goffman (in Sriwigati, Priyowidodo, & Tjahyana, 2018) self-presentation is a 

behaviour that one does to manage one’s impressions to others. The K-pop cover dance community 

members need a self-presentation that makes them likeable and gets a positive impression as well. Huang 

(2014) argues that there are several ways individuals use to improve their self-presentation, namely: 1) 

Ingratiation, that is paying attention and praising others to show a friendly attitude, 2) Damage Control, 

that is a strategy that individuals use to reduce negative impressions about themselves and how the 

individuals apologize to others when they make mistakes, 3) Manipulation, that is giving negative 

opinions about other people and making rational reasons why others are considered bad, 4) Self 

Promotion, that is sharing one’s positive achievements or positive activities to make one look good, while 

the other factors are body image, popularity and self-esteem (Rozika & Ramdhani, 2016). 
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Body image is a term that can refer to the thoughts, feelings, and perceptions of individuals about 

their bodies (Ricciardelli & Yager, 2016). According to Apsari, Mayangsari, & Erlyani  (2017), body 

image is the perception that individuals have about themselves regarding their physical and physical 

characteristics to the individual's appearance in general. In supporting their appearance, individuals as 

members of K-pop dance covers must have a good body image. Self-presentation and body image are 

interrelated variables (Britton, Martz, Bazzini, Curtin, & LeaShomb, 2006). A good body image will 

increase the self-presentation (Ferreira, Duarte, Pinto-Guoveia, & Lopes, 2013). In addition to body 

image, individual popularity can also support good self-presentation (Zook & Russotti, 2013). 

What is meant by the term popular is being known and liked by many others (KBBI, 2017). 

Popularity refers to the status of individual entities in a group (Cillessen, Schwartz, & Mayeux, 2011). 

Individuals cannot be popular without the presence of a group, that's why group warfare is important in 

building one's popularity. Popular individuals will generally show qualities liked by others such as being 

cooperative, forgiving and a man of his words, and generous (De Bruyn & Van Den Boom, 2005). 

Popularity can directly affect self-presentation, but it can also be through the variable self-esteem as a 

mediator (Lansu, Cillessen, & Karremans, 2015), so can the body image (Sánchez Arenas & Ruiz 

Martínez, 2015). A high body image and popularity produce feelings of high self-esteem as well. 

In dance activities (dance cover), the self-esteem factor can support a dance performance 

(Eusanio, Thomson, & Jaque, 2014). With high self-esteem, a dancer can think creatively and be more 

perfect in performing his/her dance on stage (Chou et al., 2019). Self-esteem can be interpreted as an 

assessment of an individual's personal value, including an emotional component and a cognitive 

component (Eromo & Levy, 2017). Self-assessment also includes awareness of one's own weaknesses, 

self-acceptance, and also the benefits of oneself to others (Nguyen, Ownsworth, Nicol, & Zimmerman, 

2020). 

Previous research has discussed self-presentation variables in the dance cover community. Firstly, 

Kang (2014) has conducted a research in Thailand with the transgender dance cover community members 

as the subject of the discussion. The study found that the transgender group was the most enthusiastic and 

skilled in dance cover. They feel freer to express themselves as transgender in the dance cover 

environment. Second, Kenzy & Sugandi (2018) researched a cover dance K-Pop group from Bandung 

named Sinister. This study uses a qualitative method and the results show that Sinister presents 

themselves like the idols they cover namely NCT. The next research belongs to Nurhadi, Suseno, & 

Sujana (2019) who examines the self-presentation communication model in the dance cover group 

Ex(shit). From the results of this study, the Ex(shit) group indeed made a self-presentation following the 

aspects proposed by Goffman (1959). 

No previous researches have analyzed the self-presentation variable with other variables on 

members of the dance cover community, only the self-presentation variable as a single variable has been 

used and with qualitative analysis techniques. Therefore, this study will look at the results of the self-

presentation of dance cover members in general (overall) with quantitative techniques. Not only 

measuring self-presentation but also looking at the relationship between variables that can affect self-

presentation. 
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Picture 3. Research Hypothesis Flow 

Research Methods 

This research involved 300 individuals who are members of K-Pop dance cover communities, 

both males and females. The total amount of subjects is based on non-probability sampling. This method 

is used due to limited access and a large research population (Ibrahim, 2020). Data on subjects was 

obtained by contacting prospective subjects one by one to ask for their willingness to fill out the research 

questionnaires. 

Research data obtained through the distribution of a questionnaire scale measuring instruments 

that have been tested first. The measuring instrument distributed consists of 4 variables to be measured in 

this study, namely the self-presentation, self-esteem, body image, and popularity variables. We tested 

those 30 members, which in this case only those who come from the scope of the NSSD Crew (one of the 

K-pop cover dance associations). The data is then tested through the discrimination power of the items, 

which is a statistical analysis by calculating the value of the correlation coefficient between the item 

scores and the total item scores (Azwar, 2009). 

The self-presentation variable measuring instrument (direct) was built based on the aspects of 

self-presentation initiated by Goffman (1959), namely: propper front, role involvement, idealism, and 

mystification. The instrument made consists of 11 items. After going through the trial, 3 items were 

declared invalid and unfit to be used for data collection, so that the remaining 8 items were ready to be 

used. The trial process produces a reliability value of 0.925 and the validity value ranges from 0.302 to 

0.815. 

The measuring instrument for the variable of self-esteem uses aspects that Coopersmith initiated 

(in Hidayat & Bashori, 2016), including power, significance, virtue, and ability. This measuring tool 

consists of 16 items the first time it is made, but 1 item is declared invalid and unfit for use so that 15 

items are remaining. The reliability value is 0.946 while the validity value is in the range of 0.532 – 

0.905. 

Body image measuring instrument is made based on Thompson's  3 aspects (2011), namely the 

perception of body parts and overall appearance, comparison with other individuals, and reactions to other 

people or socio-culture. This instrument initially consisted of 8 items, after going through the trial 

process, 1 item was declared invalid, leaving 7 items. The reliability value is 0.796 and the validity value 

ranges from 0.306 to 0.700. 

The popularity measuring instrument is made based on the aspects that Sigall and Lindzey put 

forward (in Grinder, 1978), namely physical attractiveness, personal characteristics, and aspects of being 

active in the social environment. This instrument consists of 12 items, and after the trial process, 1 item is 

Body Image 

Popularity 

Self 

Presentation Self Esteem 
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declared invalid so that 11 items are remaining. The reliability value is 0.944 and the validity value is in 

the range of 0.667 – 0.886. 

We carried out the analysis with a quantitative approach. The quantitative approach is research 

that uses data analysis techniques in the form of numbers to describe and present data (Suryani & 

Hendryadi, 2015). The research data obtained will be through descriptive analysis techniques, 

correlations, and also regression. Descriptive analysis is to see the distribution of subjects in certain 

groups such as age, domicile, gender and type of cover. The correlation test is to see the nature of the 

relationship between the 4 variables, plus a regression test to see the effect between variables. We also 

employ discrimination tests in this study to see the differences in variables for the sex groups and the 

cover types (cross/no cross). We use the term cross to define individuals who cover idols that do not 

match their gender, for example, men covering female idols or vice versa (Koesmayadi, 2013). While no 

cross is a definition given to individuals who cover idols according to their gender, for example, men who 

cover male idols and women who cover female idols. This is for seeing whether individuals cover idols 

according to or against their gender. 

 

Data Analysis and Discussion 

Several analytical tests were conducted to test the hypothesis. The first is a descriptive difference 

test analysis, used to see the distribution of descriptive data on subjects in the population of the K-pop 

dance cover community. Subject groups were divided into two groups, namely the gender group (female 

or male) and the cover type group (cross or no cross). In addition to looking at the descriptive data of the 

subject, we use this analysis to see differences in the subject based on the mean value. 

Table 1. Frequency and Mean by Gender and Cover Type 

 
Gender Cover Type 

P L Cross No Cross 

PD 
Frequency 230 70 50 250 

Mean 34,10* 33,71* 34,03 33,90 

BI 
Frequency 230 70 50 250 

Mean 25,69 26,78 26,09 25,24 

P 
Frequency 230 70 50 250 

Mean 43,35 43,44 43,14 44,50 

HD 
Frequency 230 70 50 250 

Mean 58,83 59,10 58,94 58,70 

 

 The table above shows the number of subjects by gender group and type of cover. There are 230 

female subjects and 70 male subjects. The number of cover cross subjects (men cover female idols or 

women cover male idols) is 50 people, while no cross subjects (men cover male idols or women cover 

female idols) is 250 people. The table also explains the differences in self-presentation between female 

and male subjects. The mean value of the number of female subjects is 34.10 and of male subjects is 

33.71. This indicates that female subjects have a higher self-presentation than men (Lee, Quigley, Nesler, 

Corbett, & Tedeschi, 1999; Haferkamp, Eimler, Papadakis, & Kruck, 2012; Tifferet & Vilnai-Yavetz, 

2018). 

Descriptive analysis in its discussion reveals differences between female and male self-

presentation (Tyler & Feldman, 2004). Women have a higher self-presentation than men because women 

also communicate more often with other dance cover members than men who communicate only to a few 

members. Since females are more open, they are active in forming their identity (Kusumasari & Hidayati, 

2014). Other variables can also affect differences in self-presentation between individuals, namely 
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feelings about their own existence (popularity), as well as an assessment of how valuable they are (self-

esteem), where self-esteem here can also be used as a mediator between variables. 

The discrimination test is followed by the correlation test between variables. The correlation test 

in this study serves to see the correlation or relationship between the self-presentation variable and three 

other variables (body image, self-esteem, and popularity). Also to see the relationship between self-

esteem variables with body image and popularity variables (since in this study the self-esteem variable 

acts as a mediator variable). 

Table 2. Correlation Test Results Between Variables 

 PD BI P HD 

PD 
Kor 

- 
0,309** 0,487** 0,421** 

Sig 0,00 0,00 0,00 

BI 
Kor 0,309** 

- - 
0,546** 

Sig 0,00 0,00 

P 
Kor 0,487** 

- - 
0,573** 

Sig 0,00 0,00 

HD 
Kor 0,421** 0,546** 0,573** 

- Sig 0,00 0,00 0,00 

   

Table 2 above shows that the self-presentation variable is positively correlated with the body 

image variable (0.309**), the popularity variable (0.487**), and the self-esteem variable (0.421**). This 

means that if the body image, popularity and self-esteem variables are high, the self-presentation variable 

also increases. The self-esteem variable is also positively correlated with the body image variable 

(0.546**) and the popularity variable (0.573**). From these results, the hypothesis on variable dynamics 

may be valid. Influence analysis is needed to find out more. 

Influence test analysis in this study was used to see the magnitude of the influence between 

variables and also to determine whether the self-esteem variable was feasible or not feasible as a mediator 

variable. 

Table 3. Results of Intervariable Influence Test 

 Estimate Z value p 

95% Confident 

Interval 

Lower Upper 

BI  PD  0,007 0,523 0,601 -0,020 0,035 

P  PD 0,061 5,772 0,001 0,041 0,082 

BI  HD  PD 0,016 2,802 0,005 0,005 0,028 

P  HD  PD 0,014 2,855 0,004 0,004 0,023 

   

  Table 3 indicates that body image cannot affect self-presentation significantly (p= 0.601 > 0.05), 

but popularity can directly affect self-presentation with a significant value of 0.001. Body image through 

self-esteem variable can affect self-presentation with a significant value of 0.005, so does the popularity 

through self-esteem variable (p= 0.004 <0.05). 

Table 4. Result of Influence 

 
R² 

Self Presentation 
 

0.268 
 

Self Esteem 
 

0.426 
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Table 4 explains that the popularity and self-esteem affect self-presentation variables by 26.8% 

while the rest is influenced by other variables not examined in this study. Then the body image and 

popularity variables together affect the self-esteem variable by 42.6%. As the conclusion is given in the 

following figure. 

 

 

 

 

 

 

 

 

 

Picture 4. The results of the feasibility test for the variable of self-esteem as a mediator 

Figure 4 can explain that body image cannot directly affect self-presentation, but body image 

must go through the variable of self-esteem as a mediator. It is different from the popularity variable, 

which both directly and through the self-esteem variable can influence self-presentation. That way we can 

conclude that the self-esteem variable is successful and deserves to be a mediator variable. 

Self-presentation is a must-have for every dancer, including K-pop cover dance dancers (Flett, 

Nepon, Hewitt, Molnar, & Zhao, 2016). The higher the self-presentation behaviour one has, the more 

perfect the dance performance one presents (Leary, 2019). Each individual also shows various efforts. K-

Pop dance cover members will usually join K-pop events wearing t-shirts or accessories that indicate 

them as K-poppers. When it's time for them to perform, they will change into costumes they have 

prepared to look like the idols they cover as well as dress up as attractively as possible, then after 

performing they will greet and take pictures with other members or audiences (Kenzy & Sugandi, 2018). 

Individuals as members of the K-pop dance cover community have a goal to become famous, not 

just to win the competitions (Thanh, 2014). When they see many other people know them, they will feel 

popular (Yack, 2001). The K-pop cover dance community is divided into many groups. Lansu & 

Cillessen (2015) suggest that the role of the group is important in building popularity. K-pop cover dance 

members will usually expand the network of friends between community members and also fellow K-

poppers. A wide network of friends will make them more famous and popular (Closson & Watanabe, 

2018). By expanding friendship, it can be said that the dancer has carried out self-promotion (Berglez, 

2016). Self-promotion is one of the efforts in building self-presentation (Huang, 2014). By feeling 

popular, someone will show a more maximal self-presentation and effort (Djafarova & Trofimenko, 

2019). Individuals with high popularity will try to maintain it and depend on the community, for the sake 

of increasing self-esteem and self-presentation (Meeus, Beullens, & Eggermont, 2019). Thus, by 

increasing feelings of high self-esteem, popularity can increase and self-presentation will grow maximally 

(Lobel, Slone, & Winch, 1997). 

In contrast to popularity which can directly affect self-presentation, body image and self-

presentation have a positive relationship in the same direction but not significantly influential, so it is 
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necessary to mediate the body image variable with the self-esteem variable. A low body image will make 

individuals feel unworthy to perform dances on stage, then their self-esteem will decrease. The look alike 

assessment aspect in the K-pop cover dance competition is very important. Here, we need to adjust the 

assessment of the performance of the dance cover group on stage to the original idols (Andrade, Lui, 

Palma, & Hefferen, 2015). It includes their hair colour, hair shapes, facial vibes, body shapes, costumes, 

and footwear. So, it's also important to position the dance cover members according to the idol that suits 

them. The comparison of their performance to the idol whose dance they are covering creates a significant 

difference. Rozika & Ramdhani (2016) suggest that individuals are more likely to compare their own 

body image with others than build their own body image standards. This is what makes them show 

decreased self-esteem and self-presentation. 

 

Conclusion 

This study found that the high self-presentation of K-pop dance cover members does not appear 

by itself, but influenced by other variables, namely popularity and self-esteem. This study succeeded in 

finding a positive (parallel) correlation between the four variables, but the body image variable could not 

affect self-presentation. This variable must go through self-esteem first to be able to influence self-

presentation. Individuals with high body image will have increased self-esteem. Likewise his/her self-

presentation, through the popularity variable will also produce the same. When one feels to have a high 

popularity, one’s self-esteem will increase and one’s self-presentation will get better. In this study, the 

self-esteem variable succeeded in being a mediator and had a higher influence on self-presentation. This 

proves that self-esteem plays a very important role in supporting the self-presentation of dance cover 

members. So, it is necessary to examine in future researches on how members of the K-pop cover dance 

community make an effort to maintain their self-esteem. 

 

References 

Andrade, H., Lui, A., Palma, M., & Hefferen, J. (2015). Formative Assessment in Dance Education. 

Journal of Dance Education, 15(2), 47–59. https://doi.org/10.1080/15290824.2015.1004408. 

Apsari, L., Mayangsari, M. D., & Erlyani, N. (2017). Pengaruh Perilaku Modeling Pada Tayangan Drama 

Korea Terhadap Citra Diri Remaja Penggemar Drama Korea. Jurnal Ecopsy, 3(3), 144–148. 

https://doi.org/10.20527/ecopsy.v3i3.2662. 

Asmoro, A. A. (2015). Pengaruh Penggunaan Internet Terhadap Pengetahuan Korean Music Popular ( K-

Pop ) Di Soulmate Community Kota Samarinda. eJournal Lmu Komunikasi, 3(1), 473–485. 

Azwar, S. (2009). Efek seleksi aitem berdasar daya diskriminasi terhadap reliabilitas skor. Buletin 

Psikologi, 17(1), 28–32. 

Berglez, P. (2016). Few To Many Communication: Public Figures Self Promotion on Twitter Through 

“Joint Performances” in Small Networked Constellations. Annales-Anali Za Istrske in Mediteranske 

Studije - Series Historia et Sociologia, 26(1), 171–184. https://doi.org/10.19233/ASHS.2016.15. 

Britton, L. E., Martz, D. M., Bazzini, D. G., Curtin, L. A., & LeaShomb, A. (2006). Fat talk and self-

presentation of body image: Is there a social norm for women to self-degrade? Body Image, 3(3), 

247–254. https://doi.org/10.1016/j.bodyim.2006.05.006. 

Chou, C., Huang, M., Lin, T., Lu, F. J., Chiu, Y. H., & Chen, J. (2019). Moderating Effect of Self-Esteem 

on the Relationship between Perfectionism and Creative Thinking among Collegiate Dancers. 

Creativity Research Journal, 31(2), 188–197. https://doi.org/10.1080/10400419.2019.1606620. 



International Journal of Multicultural and Multireligious Understanding (IJMMU) Vol. 9, No. 10, October 2022 

 

Self-Presentation Analysis of the K-POP Dance Cover Community Member 147 

 

Cillessen, A., Schwartz, D., & Mayeux, L. (2011). Popularity in the Peer System. Retrieved from 

http://books.google.fr/books?id=btyCbvEWuloC. 

Closson, L. M., & Watanabe, L. (2018). Popularity in the Peer Group and Victimization Within 

Friendship Cliques During Early Adolescence. Journal of Early Adolescence, 38(3), 327–351. 

https://doi.org/10.1177/0272431616670753. 

Crew, N. (2018). F(x) Red Light - Electric Shock Remix dance cover by NSSD F. Retrieved March 26, 

2018, from Youtube website: https://www.youtube.com/watch?v=JaLWMRZ-VPM. 

De Bruyn, E. H., & Van Den Boom, D. C. (2005). Interpersonal behavior, peer popularity, and self-

esteem in early adolescence. Social Development, 14(4), 555–573. https://doi.org/10.1111/j.1467-

9507.2005.00317.x. 

Djafarova, E., & Trofimenko, O. (2019). “Instafamous”–credibility and self-presentation of micro-

celebrities on social media. Information Communication and Society, 22(10), 1432–1446. 

https://doi.org/10.1080/1369118X.2018.1438491. 

Eromo, T. L., & Levy, D. A. (2017). The rise, fall, and resurgence of “self-esteem”: A critique, 

reconceptualization, and recommendations. North American Journal of Psychology, 19(2), 255–302. 

Eusanio, J., Thomson, P., & Jaque, S. V. (2014). Perfectionism, Shame, and Self-concept in Dancers. 

Journal of Dance Medicine & Science, 18(3), 106–114. 

https://doi.org/http://dx.doi.org/10.12678/1089-313X.18.3.106. 

Fella, S., & Sair, A. (2020). “Menjadi Korea”: Melihat Cara, Bentuk dan Makna Budaya Pop Korea Bagi 

Remaja di Surabaya. Journal of Urban Sociology, 3(2). 

Ferreira, C., Duarte, C., Pinto-Guoveia, J., & Lopes, C. (2013). The need to present a perfect body image: 

Development of a new measure of perfectionistic self-presentation. Journal of Chemical Information 

and Modeling, 53(9), 1689–1699. 

Flett, G. L., Nepon, T., Hewitt, P. L., Molnar, D. S., & Zhao, W. (2016). Projecting perfection by hiding 

effort: supplementing the perfectionistic self-presentation scale with a brief self-presentation measure. 

Self and Identity, 15(3), 245–261. https://doi.org/10.1080/15298868.2015.1119188. 

Goffman, E. (1959). The Presentation of Self in Everyday Life: Selections. Projecting the Definition of 

the Situation. 

Grinder, R. . (1978). Adolescene (2nd ed.). New York: John Wiley and Sons Inc. 

Haferkamp, N., Eimler, S. C., Papadakis, A. M., & Kruck, J. V. (2012). Men are from mars, women are 

from venus? Examining gender differences in self-presentation on social networking sites. 

Cyberpsychology, Behavior, and Social Networking, 15(2), 91–98. 

https://doi.org/10.1089/cyber.2011.0151. 

Hermawan, G. F. F. (2016). Pemaknaan Gaya Hidup Dance Cover Poison di Kota Bandung The Lifestyle 

Meanings of Poison Dance Cover Group in Bandung. E-Proceeding of Management, 3(1), 872–881. 

Hidayat, K., & Bashori, K. (2016). Psikologi Sosial. Jakarta: Erlangga. 

Huang, H. (2014). Self-presentation Tactics in Social Media. (Icss), 416–421. 

https://doi.org/10.2991/icss-14.2014.76. 

Ibrahim, J. T. (2020). Metode Penelitian Sosial Ekonomi Pertanian (1st ed.). UMM Press. 



International Journal of Multicultural and Multireligious Understanding (IJMMU) Vol. 9, No. 10, October 2022 

 

Self-Presentation Analysis of the K-POP Dance Cover Community Member 148 

 

Invasion. (2018). BTS Intro + Not Today + Idol Cover by Trickster. Retrieved October 22, 2018, from 

Youtube website: https://www.youtube.com/watch?v=68GmQpaphCA. 

Jaana, M. (2017). Inspecting the quality management of an event through K-pop Dance Cover 

Competition (Haaga-Helia University). Retrieved from 

https://www.theseus.fi/bitstream/handle/10024/135948/Miettinen_Jaana.pdf?sequence=1&isAllowed

=y. 

Kang, D. B. (2014). Idols of Development: Transnational Transgender Performance in Thai K-Pop Cover 

Dance. TSQ: Transgender Studies Quarterly, 1(4), 559–571. https://doi.org/10.1215/23289252-

2815246. 

KBBI. (2017). Kamus Besar Bahasa Indonesia (KBBI). Retrieved from http://kbbi.web.id/. 

Kemala, A. (2019). Globalisasi Industri Hiburan Jepang dan Korea: Pengaruh terhadap Perspektif Publik 

antar Negara. Global: Jurnal Politik Internasional, 20(2), 201. 

https://doi.org/10.7454/global.v20i2.336. 

Kenzy, Y. M. N., & Sugandi, M. S. (2018). Presentasi Diri Grup K-Pop Cover Dance ( Studi Dramaturgi 

Pada Grup K-Pop Cover Dance Sinister ). 3(April), 104–111. 

Khiun, L. K. (2013). K-pop dance trackers and cover dancers: Global cosmopolitanization and local 

spatialization. The Korean Wave: Korean Media Go Global, 165–181. 

https://doi.org/10.4324/9781315859064. 

Koesmayadi, T. A. B. (2013). Presentasi Diri “Poison” Grup Cross Cover Dance Musik Pop Korea di 

Kota Bandung (Studi Dramaturgi Mengenai Presentasi Diri “Poison” Grup Cross Cover Dance Musik 

Pop Korea di Kota Bandung). Universitas Komputer Indonesia. 

Kusumasari, H., & Hidayati, D. S. (2014). Rasa Malu Dan Presentasi Diri Remaja Di Media Sosial. 

Jurnal Psikologi Teori Dan Terapan, 4(2), 91. https://doi.org/10.26740/jptt.v4n2.p91-105. 

Lansu, T. A. M., & Cillessen, A. H. N. (2015). Associations of group level popularity with observed 

behavior and influence in a dyadic context. Journal of Experimental Child Psychology, 140, 92–104. 

https://doi.org/10.1016/j.jecp.2015.06.016. 

Lansu, T. A. M., Cillessen, A. H. N., & Karremans, J. C. (2015). The Effects of Social Status and Self-

Esteem on Imitation and Choice of a Popular Peer. Journal of Relationships Research, 6, 1–11. 

https://doi.org/10.1017/jrr.2015.11. 

Leary, M. R. (2019). Self-Presentation (Impression Management and Interpersonal Behavior). United 

States: Taylor & Francis Inc. 

Lee, S. J., Quigley, B. M., Nesler, M. S., Corbett, A. B., & Tedeschi, J. T. (1999). Development of a self-

presentation tactics scale. Personality and Individual Differences, 26(4), 701–722. 

https://doi.org/10.1016/S0191-8869(98)00178-0. 

Lobel, T. E., Slone, M., & Winch, G. (1997). Masculinity, popularity, and self-esteem among Israeli 

preadolescent girls. Sex Roles, 36(5–6), 395–408. https://doi.org/10.1007/BF02766655. 

Meeus, A., Beullens, K., & Eggermont, S. (2019). Like me (please?): Connecting online self-presentation 

to pre- and early adolescents’ self-esteem. New Media and Society, 21(11–12), 2386–2403. 

https://doi.org/10.1177/1461444819847447. 

Nguyen, W., Ownsworth, T., Nicol, C., & Zimmerman, D. (2020). How I See and Feel About Myself: 



International Journal of Multicultural and Multireligious Understanding (IJMMU) Vol. 9, No. 10, October 2022 

 

Self-Presentation Analysis of the K-POP Dance Cover Community Member 149 

 

Domain-Specific Self-Concept and Self-Esteem in Autistic Adults. Frontiers in Psychology, 11, 1–12. 

https://doi.org/10.3389/fpsyg.2020.00913. 

Nurhadi, Z. F., Suseno, N. S., & Sujana, A. (2019). Model Komunikasi Tentang Presentasi Diri Grup K-

pop Cross Cover Dance Grup EX ( SHIT ). Jurnal Komunikasi Dan Media, 4(1), 49–63. 

Ricciardelli, L. A., & Yager, Z. (2016). Adolescence and Body Image (From Development to Preventing 

DIssatisfaction). New York: Routledge. 

Rozika, L. A., & Ramdhani, N. (2016). Hubungan antara Harga Diri dan Body Image dengan Online Self-

Presentation pada Pengguna Instagram. Gadjah Mada Journal Psychology, 2(3), 172–183. 

Sánchez Arenas, J. J., & Ruiz Martínez, A. O. (2015). Relación entre autoestima e imagen corporal en 

niños con obesidad. Revista Mexicana de Trastornos Alimentarios, 6(1), 38–44. 

https://doi.org/10.1016/j.rmta.2015.05.006. 

Shin, S. I., & Kim, L. (2013). Organizing K-Pop: Emergence and market making of large Korean 

entertainment houses, 1980-2010. East Asia, 30(4), 255–272. https://doi.org/10.1007/s12140-013-

9200-0. 

Sriwigati, N. A., Priyowidodo, G., & Tjahyana, L. J. (2018). Taktik self-presentation Ridwan Kamil dan 

Deddy Mizwar dalam Pilkada 2018 di Instagram. Journal E-Komunikasi, 6(2), 1–12. 

Suryani, & Hendryadi. (2015). Metode Riset Kuantitatif: Teori dan Aplikasi pada Penelitian Bidang 

Manajemen dan Ekonomi Sosial (1st ed.). Jakarta: Pranamedia Group. 

Thanh, P. T. (2014). Asianization, Imagination, Fan Culture and Cultural Capital of Vietnamese Youth: A 

Case Study of K-pop Cover Dance Groups in Hanoi Vietnam. 1st AIKS Conference on Korean 

Studies, 150–169. 

Thompson, R. A. (2011). Emotion and emotion regulation: Two sides of the developing coin. Emotion 

Review, 3(1), 53–61. https://doi.org/10.1177/1754073910380969. 

Tifferet, S., & Vilnai-Yavetz, I. (2018). Self-presentation in LinkedIn portraits: Common features, gender, 

and occupational differences. Computers in Human Behavior, 80, 33–48. 

https://doi.org/10.1016/j.chb.2017.10.013. 

Tyler, J. M., & Feldman, R. S. (2004). Truth, lies, and self-presentation: How gender and anticipated 

future interaction relate to deceptive behavior. Journal of Applied Social Psychology, 34(12), 2602–

2615. https://doi.org/10.1111/j.1559-1816.2004.tb01994.x. 

Yack, B. (2001). Popular sovereignty and nationalism. Political Theory, 29(4), 517–536. 

https://doi.org/10.1177/0090591701029004003. 

Zook, J. M., & Russotti, J. M. (2013). Academic Self-Presentation Strategies and Popularity in Middle 

School. Journal of Early Adolescence, 33(6), 765–785. https://doi.org/10.1177/0272431612467229. 

 

Copyrights 

 

Copyright for this article is retained by the author(s), with first publication rights granted to the journal. 

 

This is an open-access article distributed under the terms and conditions of the Creative Commons 

Attribution license (http://creativecommons.org/licenses/by/4.0/). 


